The competitiveness in banking sector makes bank put a serious effort to give the best service in order to have loyal customers. Forty respondents were contacted and used in this research through random sampling methods. The use of the Internet by banks provides a comfortable, simple and safe transaction. With the existence of internet banking, it helps the customers to have more efficient activity in banking transactions. In addition, internet banking also has a positive impact on the banks as a provider of this service. The t-test result showed that brand loyalty is variable with positive and significant effect on customer satisfaction. The quality service of internet banking variable does influence customer satisfaction positively but not significantly.
Introduction
Transactions via Internet Banking are believed to be able to deliver Maximum service quality to customers. Considering the competition Internet Banking media is getting tighter, then improving service quality Internet Banking in Bank is very important to note. Competition is happening not only from the technology side, but also from Quality of service and brand.Brands play a very important role in bridging Consumer expectations when the company promises something to the consumer. Thus can be known the existence of emotional bond created between Consumers with product manufacturers through brands. Given strength Competition is the competition between brands, then the brand loyalty of a company must be stronger.
According to Kotler (2001) service is the provision of services to customers according to their needs. It is also said that services may be defined as activities or benefits which may be provided by one party to another essentially intangible party and also not to
The 2nd ICVHE result in the possession of something and its production may or may not be attributed to a physical product. The banking industry is a service industry that has the nature of labor (labor intensive) as well as knowledge intensive (knowledge intensive).
Nowadays banks are not only demanded to provide more friendly service and more competitive prices but also be required to take advantage of the ever-evolving technology today. The use of technology in the banking industry is one of the most appropriate alternatives in providing the best services in the modern way to the customers and also helping the Bank to remain competitive.
With a stronger brand loyalty than a product, back then Consumers will feel satisfied and more powerful attraction in the eye Consumers consume products, which will eventually become Bringing consumers to re-buy because Feel satisfied and ultimately bring benefits to the company. By realizing the importance of customer satisfaction to achieve goals The Company, Bank continues to strengthen its brand loyalty. UseIncrease public awareness of Bank brand in Indonesia, the leading bank in Indonesia is increasingly aggressively marketing it Service model to customers to seize the market.
Bank also realized that the value of product uniqueness And the services they offer are important to build the image in mind Customers of Bank itself has a vision to become a bank Leading commercials who always prioritize customer satisfaction. Remembering Satisfied customers will always make good comments Bank and tend to be more loyal to the Bank.
Internet Banking is the result of combining traditional banking technology and services. The internet banking service is provided by the bank with the primary objective of providing convenience to its customers. In general, in providing Internet Banking services, banks provide information about their products and services via portals on the internet, providing access to customers to transact and update their personal data.With Internet Banking, many advantages will be obtained by customers, especially when viewed from the amount of time and energy that can be saved because Internet Banking is clearly queue free and can be done from anywhere, using support facilities to perform the service. The customer will be provided with a code or pin to login in a transaction on the website where there is Internet Banking facility owned by the bank concerned, then, the customer can perform banking activities through the bank's website. Actually Internet Banking is not a new item, but in Indonesia itself only a few years recently rampantly applied by several top banks. The benefits of Internet Banking are not only perceived to benefit customers but also provide benefits for banks, namely increasing fee-based income or fee-based income. The product is relatively good or bad or whether the product is suitable or not Match the purpose of its use.
Maintaining the integrity of the specifications
Service quality Kotler (2001) 
Internet banking
Internet banking is a long-distance banking service offeredTo personal bank customers to conduct routine banking transactions Via the internet [1] . Suggests That internet banking allows users to do dial and Using internet service provider bank software.
This type of service Allows customers to access bank accounts in available locations
Internet access [10] . Electronic Banking (English: E-Banking) also known as Internet
Banking is one of the Bank's services that enables customers to obtain information, The application of information technology in Internet Banking will improve efficiency, effectiveness, and productivity while increasing revenue through a much more effective sales system. In general, in providing Internet Banking services, banks provide information about their products and services via portals on the internet, providing access to customers to transact and update their personal data.
Brand loyalty
According to Hair et al. (2003) Brand loyalty is a series of assets and liabilities (Liabilities) of brands relating to a brand, its name, and its symbol, which is Increase or decrease the value provided by a good or service To the company and/or its customers. The research hypothesis is formulated as follows: Quality of service affects customer satisfaction, Brand loyalty effect on customer satisfaction, Quality of service and brand loyalty affect customer satisfaction.
Discussion
The use of regression analysis tools to determine the effect of independent variables of service quality Internet banking (X1) and brand loyalty (X2) to the dependent variable 
Conclusion
Based on the results of previous research and explanation, then it can be Concluded that: The first hypothesis of research is the quality of internet banking services (dimensions Tangible, reliability, responsiveness, assurance and empathy) do not have Influence on customer satisfaction. The second hypothesis is brand loyalty consisting of
